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 ADD ON CERTIFICATE PROGRAMME: COMMUNICATION SKILLS 

Sl. 

No. 

Topics 

 MODULE 1 

1.  Communication Skills: Introduction, Definition, the Importance of Communication,  

2.  Vocabulary, use of dictionary, and use of words 

3.  Essentials of grammar ( Articles, parts of speech, tenses) 

4.  Spoken English communication (speech drills, pronunciation, accent, stress and 
intonation) 

5.                          MODULE 2 

The Communication Process – Source, Message, Encoding, Channel, Decoding,   

6.  Barriers to communication: Physiological Barriers, Physical Barriers, Cultural 

7.  •Receiver, Feedback, Context Barriers, Language Barriers, Gender Barriers, 
Interpersonal Barriers, Psychological  

8.  Perspectives in Communication: Introduction, Visual Perception, Language, Other 

9.  •Barriers, Emotional barriers factors affecting our perspective - Past Experiences, 
Prejudices, Feelings, Environment. 

10.  Consideration of Communication Style 

11.  MODULE 3 

Basic Listening Skills: Introduction, Self-Awareness, Active Listening,  

12.  •Active Listener, Listening in Difficult Situations Communication - Complexity of the 
Topic, Amount of Discussion’ Required, Shades of Meaning, Formal Communication 

13.  MODULE 4 

Effective Written Communication: Introduction, When and When Not to Use Written 
communication 

14.  Paragraph writing, note taking, writing assignments 

15.  Letter writing, report writing( purpose and scope of your report , fundamental principles 
of report writing , project report writing) 

16.  Writing Effectively: Subject Lines, Put the Main Point First, Know Your Audience, 
Organization of the Message 

17.  Resume writing , cover letter writing, interview follow-up  letters 



18.  MODULE 5 

Interview Skills: Purpose of an interview, Do’s and Don’ts of an interview 

 Facing interviews (practice sessions) 

Mock interview session 

19.  Giving Presentations: Dealing with Fears, Planning your Presentation, Structuring Your 
Presentation 

20.   Delivering Your Presentation, Techniques of Delivery 

21.  Social networking: advantages, opportunities, making contacts 

22.  MODULE 6 

Introduction to public speaking, effective public speaking, art of persuasion, 
business conversation 

23.  Professional communication 

Effective pharmacist patients communication, History taking 

 Patients counselling 

24.  Activity: Assessing Pharmacist patients communication skill 

25.  Group Discussion: Introduction, Communication skills in group discussion,  

26.  Methodology, role functions, mannerism, guidelines 

27.  Do’s and Don’ts of group discussion & group discussion sessions 

28.  Activities: 

News reading ,picture reading, review of a book or journal 

29.  Activity: overall assessment on communication skill 
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             ADD ON CERTIFICATE PROGRAMME: QUALITY BY DESIGN 

       

Sl.No. Topics 

1.  MODULE 1 

Introduction to QBD 

Why QBD? 

New quality paradigm 

Incremental steps 

2.  The objectives for current QbD practices 

3.  FDA and EU guidance on QbD 

4.  QbD benefits and impact on FDA submissions 

5.  CQA flow down and line of sight 

6.  The overall logic and flow of the QbD development process, which includes the 
use and application of the various tools 

7.  MODULE 2 

Elements of QBD 

8.  System comparison traditional vs QBD 

9.  Quality Target Product profile 

10.  MODULE 3 

 

ICH guidelines (purpose, participants, process of harmonization) 

ICH guidelines (Brief overview of QSEM, with special emphasis on Q-series 
guidelines, ICH stability testing guidelines) 

11.  Critical Quality Attribute 

12.  CQA flow down and line of sight 

13.  Material attribute 

14.  Process parameters 

15.  MODULE 4 

Principals of quality risk management 

16.  Risk management methodology 

17.  QbD Implications to Analytical Method 



18.  Method development implications 

19.  Process development implications 

20.  MODULE 5 

QbD and Validation (Lifecycle Approach) 

21.  Facets of statistical design of experiments (DOEs) 

22.  Applications of statistical tools in Qbd 

23.  Understanding design space limits. 

24.  Model buliding& evuation  

25.  Development and optimization of process control strategies, which includes real-
time release testing 

26.  MODULE 6 

tools ISO 9000 & ISO14000: Overview, Benefits,  

27.  tools ISO 9000 & ISO14000 :- Elements, steps for registration 

28.  Regulatory and industry views on QbD 

29.  Scientifically based QbD 

30.  Examples of application 
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   ADD ON CERTIFICATE PROGRAMME: MARKETING CONCEPTS 

 

Sl.No. Topics 

1.  MODULE 1 

Marketing— Introduction 

2.  Market and Marketing- Meaning- Definition of marketing 

3.  Marketing Concepts 

4.  Marketing environment 

5.  Functions of marketing 

6.  MODULE 2 

Marketing Management 

7.  Recent developments in marketing 

8.  Social Marketing, Relationship marketing 

9.  online marketing, direct marketing 

10.  Green marketing, Tele Marketing 

11.  Viral marketing, Rural Marketing 

12.  De marketing, Re marketing 

13.  MODULE 3 

Consumer Behaviour- Nature and Importance 

14.  Consumer buying decision process 

15.  Factors influencing consumer buying behaviour 

16.  Duties & responsibilties of Medical representative Product manager 

17.  Duties & responsibilties of Marketing manager, Business development 
Manger 

18.  MODULE 4 

Nature and importance of promotion 

19.  Types of promotion: advertising, personal selling, public relations and sales 
promotion, and their distinctive characteristics 

20.  Market Research 

21.  Market Targeting 

22.  Market Positioning 



23.  MODULE 5 

New Product development- Steps 

24.  Reasons for failure of new products 

25.  Branding – Types of brand 

26.  Importance of brand name in sales 

27.  Product Labelling 

28.  Direct Marketing- Merits and demerits  

29.  Neutraceutical Market 

30.  Profile of top 5 pharmaceutical companies in India 
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   ADD ON CERTIFICATE PROGRAMME: PHARMACOVIGILANCE 

 

 

 

Signature of the coordinator                                                                            Principal 

Sl.No. Topics 

1.  MODULE-1 

Pharmacovigilance – Definition, History 

2.  Aim of Pharmacovigilance 

3.  Examples of product recalls due to toxicity 

4.  Responsibilities, why we do need Pharmacovigilance 

5.  MODULE-2 

Medical Evaluation of Adverse Events in Pharmacovigilance. 

6.  Introduction  of ADR 

7.  ADR 

8.  Economic impact of  ADR 

9.  Significance examples and its uses. 

10.  MODULE-3 

Different safely profile due to international differences 

11.  Topics to be studied after study approval 

12.  Changes that occur from the PV findings 

13.  MODULE-4 

Governing bodies of Pharmacovigilance 

14.  What should be reported, who can report, report to whom 

15.  Reporting requirements 

16.  Pharmacovigilance programme of India(PVPI) 

17.  WHO Pharmacovigilance Programme 

18.  Application/role of Pharmacovigilance 

19.  MODULE -5 

Case Processing 

Global perspective of PV 

20.  Single case processing 

21.  Narrative Writing 



ADD ON CERTIFICATE PROGRAMME: LABORATORY ANIMAL HANDLING 

Sl.No. Topics 

1 Module-1 

LABORATORY ANIMALS- CARE AND MANAGEMENT 

General introduction to laboratory animals and research 

Physical facilities of a laboratory animal facility. 

Species specific Information — Rats, Mice, Rabbits, Guinea pigs, Hamsters 
etc  

Techniques for laboratory animals handling. 

Sexing – Determination of sex in animals. 
Animal Husbandry Conditions – Macro and Micro environment. 
Animal Feed – Different types of feed. 
 

2 Module-2 

Animal Identification – For breeding and research. 

Breeding of Laboratory animals. 

Diseases of Laboratory Animals 

Health monitoring of laboratory animals. 
Caging Systems for different laboratory anima 
Administration of substances and injection of drugs, medicines etc 

3 Module-3 

Different samples collection techniques (Blood, Urine, Tissues, Faeces, Feed, 
Water etc). 
Laboratory animal’s behaviour modification. 
Environmental enrichment strategies. 
Occupational Hazards. 
Occupational Health and Safety. 
Hooknoses – Public Health Safety. 

 
4 Module-4 

General principles – experimentation, research and scientific activities 

General principles for using animals - Wellbeing, stress, distress and pain. 

Effects of an animal’s well being on scientific outcomes 
5 Module-5 

Pain management: Anaesthesia, Analgesia And Anxiolytics. 
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Polyclonal antibody production in Laboratory Animals. 
Types of Surgical procedures done in research. 
Different types of Toxicology Studies. 
Some of the Tumour induction 
 Wildlife research. 
 

6 Module-6 
Species-specific signs of pain and/or distress 
Recommended maximum inject able volumes for laboratory rabbits and 
rodents. 
Recommended needle gauge (G) and length for different species of animals 

Procedures to minimise pain and distress when administering substances. 
Procedures for minimising pain and distress when modifying behaviour. 
 
















